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Design Cost Data Magazine and DCD.COM:

Putting You in Front of the Industry Professional
as They Plan, Budget and Construct the Projects of Tomorrow.



Position Your Brands For Long Term Success With DCD

Dear Marketing Professional:

Design Cost Data and DCD.COM reach a very qualified profes-
sional —the professional that is busy planning and building.

DCD is the resource the industry turns to for building costs.
DCD is the only national publication that has made cost data
its number one priority — valuable cost data used by archi-
tects, contractors, and other construction professionals to de- / P
termine what it is going to cost to build a project. ﬁﬂ'fﬂl}_lﬁ.‘;’&ﬂ .

This data is brought to life on DCD.COM where construction |
professionals can customize any published project to their lo- ,g,,-,,,'m,-zmg e L'ey;IBitfaﬁi,oifSustainab:e_-- —.
cation and time of building. Over 1,400 projects of all types are mees::g:ci:ier:':::rreu::f:nauy;is
housed online in the DCD Archives™. DCD is unlike any other Gonstruction Cost Tredsfor 2011
publication in the industry — we are a trusted cost resource
manufacturers can showcase their marketing alongside.

Each issue of DCD is filled with cost trends, building cost
analysis, square foot cost guides, new projects and important
features such as “Legally Speaking” focusing on Green build-
ing by Matthew J. DeVries.

Available in print and in digital format, DCD is constantly
in front of the industry —and you can be too when you place
your advertising and banners with DCD in 2012. Please do not
hesitate to give us a call at 800-533-5680 with any questions.
We’ll be happy to help.

Sincerely,

DCD

Design Cost Data™ May-June 2011 $17.00

Barb Castelli
Publisher

*Web statistics 2011 per Awstats,
available upon request.
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DCD - Just Pure Documented Building Cost Data and You

Design Cost Data is the definitive source for construction cost data
for architects, contractors and other construction professionals. For
over 50 years DCD has published what it really costs to construct a
building. We do not publish hypothetical, national averages or bid
numbers — just cold hard cost data.

We are unlike any other industry resource. This data comes to life
in the DCD Archives™ on DCD.COM. The DCD Archives is the only
resource where the industry can estimate a building cost using an
actual building as their model. Quickly and with confidence users
can select a project similar to theirs, change time and location and a
new sq. ft. cost model is created. They know there is no better start-
ing point than a completed building and its actual cost to build.

DCD.COM is rich in content and tops the list when searching con-
struction cost data. DCD.COM is filled with sq. ft. cost guides, cost
analyses on different building types, material cost trends, informa-
tive articles on construction law, green building, past issues of DCD,
contract documents and more. DCD.COM generates an average of
over 100,000 page views each month!

Place your advertising, either print or banner, with DCD. We wiill
position you for success — next to the information the industry
is using now.
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“Working with DCD for the past 4 years has been a real plea-
sure. They are responsive and our client’s message hits the AEC
market successfully.”

Brenda Collons
C Squared Advertising



The Resources of DCD

Construction professionals turn to the resources of DCD when they
need to answer, “How much is this project going to cost?” quickly and
with confidence. Your brand, positioned alongside the valuable cost
data guarantees reaching the professional at the most critical time of
designing — while product selection is being considered and budgets
are being determined.

DCD Magazine: Each issue of DCD includes all types of projects in-
cluding schools, hospitals, offices, churches, LEED® and sustainable
projects and more submitted by architects and general contractors
from around the country. These projects are published with the ac-
tual cost to build along with a project write-up, photos, plans, project
team, building components, and cost description. These projects are
referenced time and time again. In addition each issue of DCD includes
cost trends, square foot cost guides and important editorial features
highly regarded by the industry. Print and digital circulation is 16,500

12% Estimating & Cc

8% Construction Management

45% Architects

and growing. “I' have worked with and used DCD Magazine for over ten (10) years
DCD.COM: Online since 1995, DCDCOM is highly trafficked. Content el G e o0 e, DICD) G ) Vel grored) Wit o it o
ich in additi luabl f . citors find struction industry with quality reporting of all types of projects.
rich,ina |t|.on tovaluable costin ormatlon,V|S|tgrs nd DCD.COM As a design-builder, DCD provides me with example projects that
when searching for contract documents, construction law, and legal allow me to use to develop my projects and costs for the projects. |

views on Green building, building methods, and more. The scope of the would highly recommend DCD Magazine to anyone in the construc-
content opens DCD.COM to all avenues of the construction trade. tion industry.

The DCD Archives: A massive online cost resource, the DCD Archives

. . . . , Respectfully,
includes over 1,400 actual projects and their cost to build in a simple- D. J. MALTESE CORPORATION

to-use database to forecast what a new project will cost today, to- Dominic J. Maltese, Jr., CPE, ASPE
morrow, or 5 years from now. Users simply select a project similar to President

DIMJR/gt

Old Village

886 N. Mill Street

Plymouth, Michigan 48170-1424

what they are working on and move it to a new location and date, and

(Continued on next page)
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The Resources of DCD

instantly a new cost model is created with a new cost to build. The

Archives doesn’t stop there — users can go further by changing any
cost division, square footage and even save the project for later use.
It is an excellent costing tool —and can be used by manufacturers to

promote their brand.

Placing banners on each project or on select categories (LEED®,
Schools, Medical, etc.) banners are constantly viewed by those
costing upcoming projects —the best time to promote brands.

The DCD Archives is a paid subscriber site.

DCD Infoline: You can now reach the DCD subscrib-
er via DCD Infoline. You supply us the wording, photo,
logo and link and we'll pull it all together in a targeted
email blast to our subscribers. We'll also help guide you
through the process of what makes a successful email
campaign. This is a great way to announce a new prod-
uct, webcast, or more. You can also segment who you
want to reach —architects, contractors, or others. The or-
der minimum is 5,000. Call 800-533-5680 for rates.

DCD ENews: Now in its 6th year of publication, the DCD
ENews picks up after DCD magazine with more editorial on
building products, more square foot cost guides, and indus-
try information devoted to building cost. Each month the cir-
culation of the DCD ENews grows with more professionals
opting in for this valuable information. The DCD ENews™ is
an excellent vehicle for manufacturers targeting the costing
professionals serviced by the DCD ENews. Electronic circula-
tion: 14,000+

Design Cost Data™ « DCD.COM « 800-533-5680
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As a full time construction cost estimator,
working directly with architects and engineers
to develop owner’s budgets from the con-
ceptual stage through bid documents, | find
that DCD Magazine and the online database
provides a substantial selection of building
types, sizes and the historicals costs that | can
quickly reference on-line. The breakout of di-
visional costs along with the written descrip-
tions of project specifications provides a solid
understanding of what is included in each of

the separate areas, thus providing
a higher level of estimating confi-
dence when evaluating differences
in types of construction. It is also
a plus, with the online database,
that | can escalate a past project’s
cost forward to today’s costs or
the future and have regional mod-
ifiers factored into my project cost
model. DCD Magazine has become
a reqularly used, valuable tool
for our estimating staff to better
understand actual costs and how
they can be used in future budget
estimating.”

Andrew Beebe
Senior Estimator, CPE, LEED-AP
Phoenix Engineering, Inc.




Powerful Web Stats

Placing your company’s banner on DCD.COM puts you in front of Architects,
Contractors, and Industry professionals planning and budgeting the projects of
tomorrow. DCD.COM generates more than 100,000 page views per month* and
DCD.COM is a must for your marketing plan for 2012 to reach this important
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Ot 2010 15?53 100154 380 GH
Maow 2010 a949 14142 91939 3’"&2! 363GE
prmee - - Dec 2010 8864 14233 123028 348962 447 GB
e Jan 2011 10896 17283 131697 420913 484 GB
= Feb 2011 1008 15651 102536 331886 412 GB
—— Mar 2011 ne13 18339 15279 415912 461G
Apr 201 1016 17200 84182 360966 3,50 GB
May 201 noo3 17535 85563 369941 359 GB
Jumn 2011 o88Y 16648 107535 359784 3 89 GB
Jul 2om 2984 15923 109078 354096 387GR
Aug 201 9474 16876 126286 ey 4,34 GB
Sep 201 7989 13798 16741 307218 4,00 GB
Fast, Accurate W “ﬁm I“”‘ ]2“&0‘3 432324? 48 66 GB

Takeot! Tool

Horizonal Banner
460 pixels x 60 pixels 6.3889” x 0.8333” 72 dpi

Square Banner
130 pixels x 130 pixels

*Average based on DCD.COM and 1.8056”>:j| 1.8056"
DCD Archives traffic combined. el
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2012 Advertisement Specifications and Rate Card

Additional Information:

Full ! :
Page X KRR

Advertising Rates — Includes 4/Color*

Page Bleed: 81/2”x111/4” Third Page Horz: 71/4"x31/16”  Third Page Sq.: 4 3/4”x 4 3/4”
Trim: 8”x 10 3/4” Junior Page: 43/4"x 6 1/2” Sixth Page Vert.:21/4” x4 3/4”
Live Area: 71/8”x 9 3/4” Quarter Pg.Vert.21/4"x 6 1/2” Half Page Horz.: 71/4” x 4 3/4”
Half Pg. Vert.: 31/2”x913/16”

Quarter Pg.Sq.:31/2”x 4 3/4”

“With over twenty years in the construction industry, three years ago
I found myself in roles that involved more up front or preliminary work
which included conceptual estimating. | discovered DCD and found it
to be a great tool for many purposes that helped in my own analysis of
projects at conceptual and preliminary design phases. The fact that these
are real projects designed and built by repu-

DCD ENews Rates table companies then adjusted for costs at

. . . uture target dates is truly beneficial. It is
......... T 14,000+ circulation per month & growing J;eﬁnite/y imh the Sma/f/amoj;t St

Spread Bleed: 16 1/2"x 11 3/4” 1x 6x bW and effort to get an idea of what similar
Spread Trim: 16”x 10 3/4” Small Banner  $110 $90 00 Project costs would be as a comparison to a
Liv.e Area: keep live rr:atter 1/2"fr0m trim size. (Egorxgioé);z)ner $140 6120 5110 planned project.”

Third Pg. Vert.: 21/4”x913/16 (130 %260 pixel)

Quarter Pg. Horz.:43/4”x 4 1/2” William A. Lee

Sixth Page Horz.: 43/4"x 2 3/16” Sr. Project Manager

Two Third Pg.: 4 1/2” x 9 13/16” ROGlt CTA LIl
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Design Cost Data Magazine

January/February 2012:

Focus: Multi-Family Housing; Square Foot Cost Guide: Elementary,
Middle, and High Schools, Colleges; Material Cost Trends : ; [ .
Bonus Distribution: Technology for Construction, World of Concrete, £ Ly

Decorative Concrete . ! (
Space Reservation: December 2,2011 | Material Deadlines: December 9, 2011

™ 'kl"'"

| e

March/. Ap ril 2012: Wanant Builg-Quts Going Strong .
Focus: Green Products; Square Foot Cost Guide: Hospitals, Medical Offices, faking Budgeting toaNew-tevel with Bl

Assisted LIVIng Cancer Centers DCD Industrial Building Cost Analysis
)

Space Reservation: February 3, 2012 | Material Deadlines: February 10, 2012

May/June 2012:

Focus: New Product Releases; The Annual 2012 Square Foot Cost Guide
Bonus Distribution: AIA Show & Expo, Commercial Construction Show
Space Reservation: March 30, 2012 | Material Deadlines: April 6,2012

July/August 2012:

Focus: Square Foot Cost Guide: Industrial

Bonus Distribution: American Society of Professional Estimators, Construct
Space Reservation: June 1,2012 | Material Deadlines: June 8, 2012

September/October 2012:

Focus: Metal Project Review; Square Foot Cost Guide for Metal Construction
Bonus Distribution: Metalcon, The Texas AlA Show, DBIA

Space Reservation: August 3,2012 | Material Deadlines: August 10,2012

November/December 2012:

Focus: Build Green. Square Foot Cost Guide for LEED® and Sustainable projects
Bonus Distribution: GreenBuild and Build Boston

Space Reservation: September 28, 2012 | Material Deadlines: October 5,2012
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